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Salone del 
Mobile.Milano: 
building  
worlds fit for 
the future 



Industrial manufacturing, sustainable innovation, emotional 
intelligence. The 2025 Salone del Mobile.Milano launches a new 
challenge: building worlds fit for the future. 

More than 2,000 exhibitors from 37 countries. The 2025 edition of the Salone, at Fiera Milano, Rho from 
8th to 13th April, is reinforcing its role as a strategic accelerator of sectoral excellence driving change. 
Inspired by the visionary approach of Pierre-Yves Rochon, Paolo Sorrentino and Robert Wilson. The first 
International Forum on Light. Five days of Talks and Round Tables. 

The countdown to the 63rd edition of the Salone del Mobile.Milano (8th-13th April, Fiera Milano, Rho) 
has begun. Once again it promises to be the industry’s leading international event with more than 
2,000 exhibitors (38% from abroad), 148 brands including first timers and returnees, ranged over 
169,000 square metres of totally sold out net exhibition space, including over 32,000 square metres 
given over to the eagerly awaited return – following the success of the 2023 edition The City of Lights 
– of the Euroluce Biennial (more than 300 brands, from 25 countries). Not to mention SaloneSatellite, 
with 700 designers under 35 and 20 international schools and universities.

These figures summarise the result of intense scouting and promotional activity for an event that, 
every year, gains the trust of a national and international supply chain that recognises the role of the 
Salone as a strategic platform for business, sustainable innovation and internationalisation, thanks 
to its ongoing commitment to intercepting an increasingly broad and profiled audience of 
professionals from all over the world (more than 370,000 from 146 countries in 2024).  

A snapshot of the size of the exhibition is provided by one figure: 9,238,429,199 euros. This is the total 
turnover of the Italian brands exhibiting in April, equal to 34% of the turnover of the entire national 
Furnishing Macro System (over 21,000 companies). To which 6,989,984,073 euros of foreign brand 
total turnover should be added, confirming the upward trajectory of the evolutionary path of the 
Salone model, an ecosystem that supports growth, promoting an innovative, sustainable, future-
oriented business model.  

Once again, new visions will fuel a Cultural Programme of the highest level with 3 site-specific 
installations, at the Salone and in the city: Pierre-Yves Rochon. Villa Héritage (Pavs. 13-15), Paolo 
Sorrentino. La dolce attesa (Pavs. 22-24), Robert Wilson. Mother (Museo Pietà Rondanini – Castello 
Sforzesco). A multidisciplinary focus on lighting design, the absolute protagonist of the first edition of The 
Euroluce International Lighting Forum (10th -11th April, The Forest of Space Arena by Sou Fujimoto, Pav. 
2); the Drafting Futures Talks and Round Tables that will bring together some of the brightest minds on 
the contemporary scene; and lastly a communication campaign – Thought for Humans. – reminding us 
how every project must respond, in the name of emotional intelligence, to the needs of human beings. 

Maria Porro, President of Salone del Mobile.Milano, had this to say: "We closed the 2024 edition with 
record numbers: over 370,000 professionals from 146 countries. This year the Salone will yet again open 
in April with totally sold out exhibition area, despite the uncertainties of the global scenarios. A result 
that illustrates our constant commitment to improving the visitor experience, services to the public and 
exhibitors, promotional activities abroad, and the creation of new formats that have enabled us to forge 
new strategic alliances over the past year in the United States, China, and - not least - to sign a 
Memorandum this January with Saudi Arabia, which will open up new opportunities for Made in Italy in 
a market in which sectoral exports are up 22.8%. Our mission has always been to turn the international 
spotlight on the sector's excellence. In Milan, and throughout the world. The percentage of Italian and 
foreign exhibitors attending the last 10 editions of the annual exhibitions is 59.4%. A figure that, in the 



overall context of international exhibitions, is testament to the success of the Salone in its dual role as 
business accelerator and content producer. As always, every year the Salone reinvests heavily not only 
in the trade fair, but also in a leading Cultural Programme. In an ever-changing world, we are all called 
upon to become part of a broader vision that enables us to interpret the environmental, cultural, social, 
and technological transformations. For the Salone, investing in culture means investing in the future of 
companies, strengthening their competitiveness in the long term. Taking part in the Salone means 
exhibiting, connecting and producing value, as well as actively contributing to the evolution of the sector, 
as part of a platform that fuels debate on scenarios and visions for the future.”  

Maria Porro continued: "In terms of competitiveness, our commitment to sustainability is also
fundamental, seeing us once again pursuing new goals as part of the ISO 20121 sustainable events 
management certification process, and furthering our commitment to raising exhibitors' awareness 
through the adoption of the Salone's Green Guidelines for installations. Lastly, the Salone also means 
SaloneSatellite: talents under 35. A creative reservoir, the only one of its kind in the world, that allows us 
to discuss the future every year, in an intergenerational dialogue. It is a huge opportunity: the Salone is 
industrial manufacturing, creative capital and working capital, it is Milan, it is a bridge that takes us into 
the world, it is young people. In 2024, the number of student visitors rose by 28.6%. This year we are 
ready to renew the invitation with specially discounted tickets for those who are about to enter the world 
of our sector’s infinite manufacturing professions. It is together with the companies, with the 'thinkers' 
taking part in the 2025 Cultural Programme, and with young people, that we want to build worlds fit for 
the future."

Claudio Feltrin, President of FederlegnoArredo, said: "It is the highest expression of our industrial
manufacturing and an indispensable asset for companies in search of new markets and new audiences; 
it is the international showcase at which a year's work on research and innovation allows brands to 
'explode' in all their magnitude. And it is thanks to the strength of exhibitors and products that the Salone 
del Mobile.Milano continues to set trends and lead markets across the world, like the Oscars for film 
production. Over the years, the event has evolved, renewed itself, but it has never lost its natural centre 
of gravity as the most attractive and important business fair for the design industry. There is no more 
powerful tool than the Salone del Mobile.Milano for tackling the industrial challenges facing the sector, 
and indeed it becomes even more so in tough economic times such as the present, in which the Salone 
becomes an instrument of industrial policy. More than 60 years ago, a group of wood-furniture 
entrepreneurs came up with the brilliant idea of organising the fair in Milan, allowing potential customers 
from distant markets to come and purchase their products. Well, despite the fact that distances have 
become shorter and the world has changed, their idea continues to be a winner, because the Salone 
unleashes a contagious energy capable of bringing the world of design to Milan. It is from the pavilions at 
Rho Fiera that a long wave starts to break, taking in the city and involving the world of design in its broadest 
sense. Thanks to all the companies that have continued to believe in the Salone del Mobile over the years, 
because only together can we continue to build the strength of the sector and maintain our leadership."

Annual Exhibitions 
Accompanied by the new communication campaign Thought for Humans., devised by Dentsu 
Creative Italy, which entrusted the American photographer Bill Durgin with the task of making tangible 
the subtle relationship between human beings and material, the April 2025 edition of the Salone will 
feature four annual exhibitions: the Salone Internazionale del Mobile, the International Furnishing 
Accessories Exhibition, Workplace3.0, S.Project for a total of over 1,000 brands, including 73 first 
timers or returnees. In line with the evolutionary path undertaken since 2023, visitors will be at the 
centre of an increasingly fluid and integrated experience again this year. In terms of layout, the latest 
innovation is the loop-shaped redesign of four pavilions (13-15 and 22-24). The entire exhibition will be 
accessible via new themed routes, allowing visitors to take in the distinctive features of an unrivalled 



offering. A new focus will be devoted to the all-Italian ability to create timeless objects, which the 
Salone 2025 is naming: A Luxury Way (Pavilions 13-15). While SaloneSatellite, with 700 designers from 
36 countries and 20 international design schools and universities, will once again hedge its bets on 
talented youngsters under 35. The theme of the 26th edition is New Craftsmanship: a New World, an 
invitation to re-imagine the universe of handmade products, beyond the vernacular. The aim is to activate 
a bridge between heritage and the future, starting from the idea that craftsmanship is capable of 
generating new interactions with contemporary design in the name of sustainability and the value of 
local cultural identities. A powerfully stimulating reflection for a sector that, in its multiple product 
declinations, must respond to the needs of constantly evolving demand and new export geographies. 

Once again this year, ITA - Italian Trade Agency has provided important support for the Salone del 
Mobile.Milano in creating new exhibition formats in the United States and China, two key markets., 
The Salone continued its journey around Europe, Canada and India with its international promotional 
tour Salone, Milano and beyond, finally accepting an invitation to take part in the 2025 edition of 
Italian Design Day, promoted by the Ministry of Foreign Affairs and International Cooperation, 
representing the best of Made in Italy in the capitals of Mexico, Indonesia and Saudi Arabia. In April, 
ITA will reaffirm its commitment to the event, bringing the largest number of qualified foreign 
professionals from 35 different countries to Milan. The IBL-International Business Lounge (Pavs. 13 
and 15) will be there to welcome them. The European delegations will hail from France, Germany, Spain, 
and the United Kingdom, while professionals from further afield, such as Saudi Arabia, Australia, 
Azerbaijan, Canada, Chile, China, South Korea, the United Arab Emirates, Japan, India, Mexico, Qatar, 
Singapore, the United States, and South Africa are also expected.  

The Euroluce Biennial 
After the 2023 success of The City of Light, expectation is running high for the return of Euroluce with 
over 300 exhibitors, 46.5% of whom will be from abroad. Once again, the Biennial promises to be 
the international platform of reference for lighting design, thanks to its high quality exhibition content, 
its ability to provide a clear picture of the sector's progress, driven by technology, sustainability and 
innovation, intelligent systems, AI integration, biophilic design and greater control by users, enabling 
them to create atmospheres and tailor-made environments. New for 2025 is the first edition of The 
Euroluce International Lighting Forum (10th-11th April, Pavilion 2) with two days of masterclasses, 
round tables and workshops. Under the heading Light for Life.Light for Spaces, it will feature more 
than 20 international speakers including lighting designers, architects, artists, set designers, 
scientists, biologists, anthropologists, astronomers and psychologists, invited to share visions, 
insights, research and design practices in a bid to stimulate a deeper understanding of the future of 
lighting through a multidisciplinary approach. The venue will be the Forest of Space Arena, an 
exceptional space designed by the Japanese architect Sou Fujimoto, author of the metallic cloud at 
the Serpentine Gallery Pavilion (London, 2013) and of the Arbre Blanc residential tower, a purist 
masterpiece. 

Carlo Urbinati, President of Assoluce of FederlegnoArredo, commented: "Following the success of
the renewed 2023 format, Euroluce 2025 promises to be an edition of the highest level, seeing a wide 
uptake from sectoral companies, both large and small, and a significant return of foreign brands, 
confirming the Salone del Mobile.Milano as a strategic event, especially for a sector such as lighting 
with export quotas accounting for almost 80% of its production. The Salone and Euroluce thus confirm 
their global leadership as an unmissable business opportunity, especially at a time like the present, in 
which some European markets are struggling badly. Attracting qualified visitors allows the Salone to 
confirm its role as a key platform for strengthening the positioning of companies on the international 
markets. The Euroluce International Lighting Forum also aims to attract a huge audience of designers, 



architects and lighting designers, fundamental interlocutors for building the future of the sector by 
forging direct relationships between exhibiting companies and decision-makers." 

The Cultural Programme 
In the year of Euroluce, the Salone del Mobile.Milano will open with Robert Wilson’s Mother, at the 
Museo Pietà Rondanini– Castello Sforzesco, where on 6th April, in an ideal bridge with Milano Art 
Week, the famous American artist will dialogue with Michelangelo's unfinished last masterpiece to 
music by Arvo Pärt (in collaboration with the Municipality of Milan | Culture, until 18th May). At the Salone, 
visitors will be greeted by a project of strong emotional impact: La dolce attesa, a site-specific 
installation by Oscar winner Paolo Sorrentino (Pavilions 22-24) followed by a chance to examine Villa 
Héritage in Pavilions 13-15, a visionary interior design project by Pierre-Yves Rochon, the French 
architect who has designed some of the most exclusive "addresses" in international hospitality, not 
least the Waldorf Astoria in New York. Also, at the Salone, for the third year running, the Formafantasma 
Arena will host Drafting Futures. Conversations about Next Perspectives (Pav. 14): 5 days of talks 
and round tables curated by Annalisa Rosso, Editorial Director & Cultural Events Advisor of the Salone, 
featuring, among others, thinkers and architects such as Lesley Lokko, founder of the Africa Futures 
Institute and curator of the 18th International Architecture Exhibition of Biennale di Venezia, Valeria 
Segovia, Director and Design Director of Gensler in London, the world's largest architecture firm in 
terms of turnover and number of architects with clients in over 100 countries. While concluding the 
lecture series will be the filmmaker Paolo Sorrentino. The Corraini Mobile Bookshop, curated by 
Corraini Edizioni, will provide an opportunity to discover an international selection of more than 110 
publishers, including many independents from all over the world. In addition to these, there will be the 
two-day first edition of The Euroluce International Lighting Forum. Under the headings Light for Life 
and Light for Spaces, the forum will be held in the new Forest of Space Arena by Sou Fujimoto, 
hosting 6 masterclasses, 2 round tables, 2 workshops with 20 international speakers. An event that 
will make Euroluce 2025 a hub of knowledge and innovation for the future of lighting design. The guests 
will include Stefano Mancuso, pioneer of plant neurobiology, the solar designer Marjan van Aubel, 
and the Japanese lighting designer Kaoru Mende, who will explore the present and future of lighting 
design from three different perspectives: innovation, sustainability and well-being. 

The Salone in the City 
Once again this year, the Salone will be taking in Milan as part of the Milano Design Week with an 
international cultural programme – not just Robert Wilson. Mother, at the Museo Pietà Rondanini – 
Castello Sforzesco, in collaboration with the Municipality of Milan | Culture. For the fifth consecutive year, 
the Salone is renewing its ties with the Teatro alla Scala Foundation. Robert Wilson will be curating the 
official opening evening at La Scala with The Night Before. Object Chairs Opera, a journey through 
some of the most famous pieces of operatic repertoire that he has directed over the years. They will 
be performed by the Teatro alla Scala Orchestra, conducted by Michele Spotti, with the participation 
of the soprano Marina Rebeka. On stage will be a selection of "objects" and "chairs" from Wilson's 
historic sets. The Design Kiosk, the Salone del Mobile landmark entrusted to Corraini Edizioni (a DWA-
Design Studio project), will also be back, again in Piazza della Scala (1st-13th April), providing a venue for 
a series of presentations (6pm). Next to the Design Kiosk, the three-dimensional Salone del 
Mobile.Milano calligraphic sign, renewed, in line with the event’s new coordinated image. Last but 
not least, the Salone will take over the city to an even greater extent than last year: more than 100 
showrooms belonging to brands exhibiting at the Annual Exhibitions and Euroluce will join in the 
great design festival, featuring in the fuorisalone.it guide, and throwing open their doors to design lovers. 
With the aim of involving citizens and visitors, facilitating the flow of information during the Design Week, 
this year too Salone will be promoting the Welcome Project, in collaboration with the Municipality of 
Milan, Fondazione Fiera Milano, NABA, Nuova Accademia delle Belle Arti, IED Istituto Europeo di 



Design, Design School – Politecnico di Milano, and Domus Academy. More than 100 students will 
be involved, providing the public with information on the Salone and the main events in the city. 

Giuseppe Sala, Mayor of Milan, had this to say: ”Milan and the Salone del Mobile are undoubtedly part 
of each other's history: they are united by a relationship that grows stronger and stronger every year. 
Our city is proud to share with the Salone del Mobile the ability to grasp the challenges of the present 
and the commitment to study, carry out and come up with solutions that can have a positive impact on 
the future of the sector and in the life of the community. For this reason, I see the theme chosen for the 
63rd  edition of the Salone del Mobile.Milano - enlightened humanism - as both a powerful creative 
stimulus for all those who work in the field of design and an interesting opportunity to reflect on current 
events for the many enthusiasts, tourists and buyers who will take part in the events organised in the 
exhibition spaces and those in the city. Even in 2025, the Salone will be an unmissable event.” 

Attilio Fontana, President of the Lombard Region, commented: "We are ready to enthusiastically
welcome the 63rd edition of the Salone del Mobile, a landmark for Milan, Lombardy and Made in Italy. 
The Lombard Region stands with this extraordinary platform of creativity and innovation, capable of 
evolving without ever betraying its essence as a cultural, economic and social driving force. The Salone 
del Mobile is a springboard for the entire region, boosting the skills, businesses and professionals that 
contribute to Lombardy's excellence. We are confident that once again this year expectations will be 
amply repaid and that the event will be confirmed as a symbol of growth and development.” 

Mobility and Reception 
In support of sustainable mobility, thanks to our collaboration with BusForFun, Salone will also be 
promoting the free shuttle service from/to Milan Malpensa. On the hospitality front, the Salone del 
Mobile.Milano has renewed its collaboration with MiCodmc, offering an exclusive hotel-finding service 
for accommodation during the Salone, from 8th to 13th April (reservations can be made via the Salone 
website). This year, for the first time, and in collaboration with fuorisalone.it, the Salone will be supporting 
the Mito Design Connection platform (mitodesignconnections.it), promoted by the Unione Industriali 
Torino and the Turin Chamber of Commerce, geared to promoting relations between companies in 
Turin and Milan and providing logistical and hospitality support for exhibitors and visitors. Hotel 
bookings can be made via the platform, which also provides help with organising travel between Turin 
Porta Susa and Rho Fiera.  

Salone Digital 
The Salone del Mobile.Milano will also be the focus of international attention with its renewed and 
interactive digital platform. The new website redesign guarantees an intuitive, accessible and 
personalised experience, enhanced by tools such as interactive maps and exclusive content. For 
exhibitors, new digital and communication services have been implemented to effectively promote 
their presence, with matchmaking tools and stand appointment booking facilities. For visitors, the 
website and APP offer online ticketing, interactive map and wayfinding, an overview of the Cultural 
Programme event calendar, appointment planning and a personalised showreel with a summary of 
visited stands sent by e-mail.  

http://www.mitodesignconnections.it/


Salone with AIRC 
This year, in the name of social responsibility, Salone del Mobile.Milano is supporting the AIRC 
Foundation, which is celebrating sixty years of commitment to supporting the best independent 
cancer research, with a special edition of Love Design®. The historic initiative, which has seen the 
world of design stand side by side with AIRC since 2003, has raised more than 2.5 million euros over 
the years, and taken on a new guise this year, returning with a new format within the context of the trade 
fair with the aim of raising funds to ensure the growth and training of young research talents. 

Partners 
The Salone partners for the 2025 edition are Intesa Sanpaolo, its institutional partner since 2017, which 
supports the Italian furniture and design sector, promoting the sustainable growth of companies in the 
supply chain; Panerai, the Official Time Keeper, Aesop, Sensory Patron, Piquadro, Ca' del Bosco, 
S.Bernardo, illycaffè, Radio Deejay, Radio Capital and m2o.

"Now that the April Show has been devised," Maria Porro concluded, "I can only thank those who have
accompanied us along this path in recent months. ITA - Italian Trade Agency, which supports us in our 
promotional activities abroad, and the Ministry of Foreign Affairs and International Cooperation, which 
has always backed us. The Government and the Ministry of Enterprises and Made in Italy, which 
accompanied us in January to the signing of the Memorandum with Saudi Arabia. I would also like to 
thank the Municipality of Milan, and the Lombard Region, who have been by our side once again this 
year, including in the research activities that have resulted in the first Annual Report of the Salone 
Observatory, which is already set to analyse next April’s event and its impact on Milan under the 
scientific supervision of the Politecnico di Milano. Magic made possible thanks to the excellence of a 
manufacturing industry that knows how to work as a team, innovate, build worlds, disseminating vital 
energy throughout the city and transforming it into the International Capital of Design. Thanks, therefore, 
to the Fondazione alla Scala, Castello Sforzesco, and all the other institutions and organisations, public 
and private, that will once again contribute to the success of this ecosystem, which is unique in the 
world.” 
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The Numbers  
 
Salone del Mobile.Milano 2025 
Net monoplanar surface area occupied  
Over 169,000 sqm  
 
Exhibitors 
More than 2,000 (38% from abroad) 
 
Countries 
37  
 
New entries and returnees  
148 first-time exhibitors or returnees at the Salone del Mobile.Milano 
of which 
84 first-time exhibitors at the Salone del Mobile.Milano (52.6% from abroad) 
64 returning exhibitors at the Salone del Mobile.Milano (48.4% from abroad)  
   
Exhibitor Turnover Italy 
9,238,429,199 euro total turnover  
Equal to 34% of the total Italian Macro Furnishing System turnover 
(27.5 billion euros, more than 21,000 companies, FederlegnoArredo Study Centre)  
 
Foreign Exhibitor Turnover 
6,989,984,073 euro total turnover 
 
Export Quotas for Italian and Foreign Exhibitors 
52.9% share of exports of Italian companies on total turnover 
54.5% share of exports of foreign companies on total turnover 
 
 
Salone Internazionale del Mobile 
International Furnishing Accessories Exhibition 
Workplace3.0, S.Project 
Net monoplanar surface area occupied  
Over 132,000 sqm 
 
Exhibitors 
More than 1,000 exhibitors (37.5% from abroad) 
 
Countries 
32 
 
New entries and Returnees  
73 first-time exhibitors or returnees at the Annual Exhibitions  
of which 
44 first-time exhibitors at the Annual Exhibitions (47.7% from abroad) 
29 returning exhibitors at the Annual Exhibitions (48.3% from abroad) 
 
 



 

Exhibitor presences 
5.8% Italian and foreign exhibitors present for more than 50 years at editions of the Annual Exhibitions  
59.4% Italian and foreign exhibitors present at the last 10 editions of the Annual Exhibitions  
 
 
Euroluce 
Net monoplanar surface area occupied  
Over 32,000 sqm  
 
Exhibitors 
More than 300 exhibitors from 25 different countries (46.5% from abroad) 
 
New entries and Returnees 
75 first-time or returning exhibitors at the Euroluce biennial  
of which 
40 first-time exhibitors at the Euroluce biennial (57.5% from abroad) 
35 returning exhibitors at the Euroluce biennial (48.6% from abroad) 
 
Exhibitor presences 
8.3% Italian and foreign exhibitors present for more than 25 years at editions of the Euroluce biennial  
54.6% Italian and foreign exhibitors present for the last 5 editions of the Euroluce biennial  
 
 
SaloneSatellite 
Net monoplanar surface area occupied  
Over 5,000 sqm 
 
Designers 
700 creatives under 35 from 36 countries 
 
Design Schools and Universities  
20 from 14 countries 
 
Data sources: Salone del Mobile.Milano; exhibiting brands (application forms for participation in 
Salone del Mobile.Milano 2025); FederlegnoArredo Centro Studi. 
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Cultural Programme 
 
Special Projects 
 
Pierre–Yves Rochon 
Villa Héritage 
8th – 13th April   
A Luxury Way – Pavs. 13-15 
Fiera Milano, Rho 
 
Paolo Sorrentino 
La dolce attesa 
8th – 13th April   
Fiera Milano, Rho 
 
Robert Wilson 
Mother 
8th April– 18th May  
Museo Pietà Rondanini – Castello Sforzesco  
Project curated by Franco Laera 
Production: Change Performing Arts 
A Salone del Mobile.Milano event in collaboration with the Municipality of Milan | Culture 
Ticketed entry (Castello Sforzesco ticket office) 
Free entry on 6th April to mark Milano Art Week  
 
 
Drafting Futures.  
Conversations about Next Perspectives  
Curated by Annalisa Rosso  
Drafting Futures Arena by Formafantasma 
Fiera Milano, Rho – Pav. 14 
 
TALKS 
 
Thursday 10th April 
11am, in English 
Valeria Segovia, Principal and Design Director Gensler London 
 
Friday 11th April 
11am, in English 
Lesley Lokko, Founder and Chair African Futures Institute 
 
Saturday 12th April  
11am, in Italian  
Paolo Sorrentino, Filmmaker 
Antonio Monda, Journalist 
 
 



 

ROUND TABLES  
 
Wednesday 9th April 
4pm, in English  
The Business of Design: Global Perspectives on Trade, E-Commerce, and Distribution 
 
Thursday 10th April 
4pm, in English 
The Business of Hospitality: Where Design Meets Functionality  
 
 
The Euroluce International Lighting Forum  
Light for Life. Light for Spaces 
10th – 11th April 
The Forest of Space Arena by Sou Fujimoto  
Directed by Annalisa Rosso, in collaboration with APIL 
Euroluce, Pav. 2 
Fiera Milano, Rho 
  
 
10th April 
Light for Life 
 
WELCOME 
Maria Porro, President Salone del Mobile.Milano 
Carlo Urbinati, President Assoluce of FederlegnoArredo 
 
MASTERCLASS 
10.30am 
Marjan van Aubel, Solar Designer 
 
11.15am 
Stefano Mancuso, Plant Neurobiologist, Director International Laboratory of Plant Neurobiology, 
University of Florence  
 
12.15pm 
Robert Wilson, Artist 
 
ROUND TABLE 
2pm 
Nicholas Belfield, Partner dpa Lighting Consultants 
Piero Benvenuti, Emeritus Professor of Astrophysics, University of Padua 
Rogier van der Heide, Lighting Designer  
Shelley James, Lighting Strategy Consultant, Director Age of Light Innovations 
Manuel Spitschan, Research Group Leader, Max Planck Institute for Biological Cybernetics & 
Professor of Chronobiology & Health, Technical University of Munich 
 
 



 

11th April 
Light for Spaces 
 
WELCOME 
Maria Porro, President Salone del Mobile.Milano 
Carlo Urbinati, President Assoluce of FederlegnoArredo 
 
MASTERCLASS 
10.30am 
Kaoru Mende, Lighting Designer 
 
11.15am 
Patrick Rimoux, Light Sculptor 
 
12.15pm 
Lonneke Gordijn, Artist, Co-Founder DRIFT 
 
ROUND TABLE 
2pm 
Susanna Antico, Architect, Lighting Designer 
Hervé Descottes, Lighting Designer, Founder L'Observatoire International 
Mariel Fuentes, Lighting Designer, Co-Founder MMAS Lighting 
Tim Ingold, Emeritus Professor of Social Anthropology, University of Aberdeen  
Elisa Orlanski Ours, Chief Planning and Design Officer Corcoran Sunshine Marketing Group 
Carla Wilkins, President-Elect IALD, Senior Partner Lichtvision Design 
 
 
WORKSHOP 
3.45pm 
A.J. Weissbard, Lighting Designer  
 
 
SaloneSatellite  
Arena SaloneSatellite 
Fiera Milano, Rho – Pav. 7 
 
AWARDS CEREMONY 
Wednesday 9th April 
3pm 
SaloneSatellite Award – 14th edition  
 
WELCOME TO THE YOUNG DESIGNERS 
Thursday 10th April  
3pm 
Robert Wilson greets the SaloneSatellite designers  
Followed by visit to the PRATT Institute, Brooklyn Campus stand for a homage to his Alma Mater  
 
 
 



 

TALK  
Thursday 10th April  
3.30pm  
NUOVO ARTIGIANATO: UN MONDO NUOVO//NEW CRAFTSMANSHIP: A NEW WORLD 
Alberto Cavalli, General Director, Fondazione Cologni dei Mestieri d'Arte, Milan 
 
In the city 
 
Design Kiosk  
Piazza della Scala  
1st – 13th April, 10am – 7pm  
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Pierre-Yves Rochon. Villa Héritage 
 

Villa Héritage introduces the experience of A Luxury Way, an itinerary dedicated to timeless living 
because heritage is not a constraint but a source of freedom. 
 
Design is a creative process that spans the ages, reinterpreting the past and intuiting the future through 
the language of the present. From this perspective, the 63rd edition of the Salone del Mobile.Milano 
reflects on design as a universal language that connects epochs and cultures, mixes tradition and 
innovation, and promotes the dialogue between past and future as a driving force for a dynamic 
and innovative design culture, with a new exhibition route, A Luxury Way, in Pavilions 13 and 15. 
 
This informed the idea of commissioning the French architect Pierre-Yves Rochon with creating an 
installation affirming the importance of time and experience in interior design inspired by tradition, 
yet reinterpreted in a contemporary key. The goal was to valorise the legacy of the past and project 
it into the future. A chameleon-like designer and master of luxury hospitality, Pierre-Yves Rochon, at 
the helm of his eponymous interior design studio, has devoted 45 years to the pursuit of true 
absolute luxury, designing prestigious interiors for hotellerie chains such as Four Seasons, Ritz, 
Fairmont, and Waldorf Astoria and restaurants for Michelin chefs such as Joël Robuchon and Alain 
Ducasse.  
 
He has conceived Villa Héritage for the Salone, a space in which design becomes a shared and 
timeless idiom, capable of bringing all the arts into dialogue and making people reflect on the idea 
of transmission. Elegant and evocative, Villa Héritage redefines the concept of interior design, 
transforming it into a bridge that connects memory and innovation and where luxury is not just 
aesthetics, but a multi-sensory experience made up of harmony, culture and timeless charm.  Villa 
Héritage has been designed in the shape of a square: the installation welcomes, inviting pause and 
reflection and expressing a discreet, silent beauty that can be perceived without necessarily being 
explained. Each room is a chapter in a story, in which design and the arts are intertwined. There is the 
white room, in which light becomes cinema and projection transforms surfaces into visual poetry. The 
winter garden is reminiscent of Italian landscapes, with bright green hues. The red salon explodes with 
all the theatricality of Italian opera, while the plum-coloured library invites you to lose yourself in literature, 
a tribute to the ideas that have shaped our culture. In the centre is the patio dedicated to music, where 
an Alpange piano finds its natural home: the notes played and the silences shared are transformed into 
collective emotions. Villa Héritage is not only a tribute to design, it is a statement of intent: every detail 
speaks of heritage and innovation, of the past reflected in the present to imagine the future. 
 
Pierre-Yves Rochon had this to say: "Legacy is not a constraint; it is a source of freedom. 
Understanding and mastering the legacy of our craft gives us the tools to reinvent and push the 
boundaries of design. Villa Héritage celebrates this dynamic between history and contemporary creativity 
and engages all the senses, forging an experience in which light, texture, and sound come together to 
create emotion. Art is our eternal source of inspiration, elevating design to a timeless dialogue with 
humanity." 
 
Maria Porro, President of Salone del Mobile.Milano, concluded: "Villa Héritage celebrates the idea that 
time is a continuous creative flow, highlighting the importance of living and creating in the present with a 
broad and inclusive vision of time. Pierre-Yves Rochon invites us to slow down, observe, listen: the spaces 
inside the villa suggest taking a pause, to remind us that beauty, the authentic kind, transcends all 
boundaries and becomes a universal language capable of moving, inspiring and connecting." 
 

Pierre-Yves Rochon. Villa Héritage 
8th – 13th April 2025 
A Luxury Way, Fiera Milano  
Rho - Pavilions 13-15 
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Paolo Sorrentino. La dolce attesa. 
 
Oscar winner Paolo Sorrentino has designed an installation for the 2025 edition of the Salone, 
dedicated to a universal feeling: waiting, a journey, stunning and mesmerising.  
 
Entitled La dolce attesa, the filmmaker Paolo Sorrentino's project-installation for the 2025 Salone is 
a timeless space, an invisible bridge between present and future, where desire is intertwined with the 
fear of meeting one’s destiny. A void to be filled or an opportunity to be seized. Because, as the Oscar-
winning director states, "Waiting is agony. The sweet anticipation is a journey. A stunning and 
mesmerising one." A middle ground where everything is still possible, where everything can − or could 
− be sweeter.  
 
True to Sorrentino's visionary approach, La dolce attesa, set up at the entrance to Pavilions 22-24 
can be seen as a metaphor for existence; it will offer an opportunity to stop and catch one’s breath in 
order to find beauty in slow-moving time, teaching us the value of patience. A metaphor for living, in 
which everything is suspended yet, paradoxically, everything happens. 
 
Paolo Sorrentino had this to say: “One of life's greatest misfortunes is waiting. We talk about waiting 
for a report, for a medical response. When we await our fate, all we can do is wait. When our future 
depends on a doctor, on a laboratory, we just have to hang on in there. In a state of distress. Perhaps, 
then, we should rethink the way we wait. Thus, perhaps, waiting can become less painful. Because it 
becomes something else. Our waiting room aspires to be something else. It doesn't force you to sit still, 
but lets you go. A little trip, like children, on reassuring rides."  
 
"Opening the doors of the Salone del Mobile to Paolo Sorrentino is a profound emotion," said Maria 
Porro, President of the Salone del Mobile.Milano. "With La dolce attesa, he invites us to live an 
experience that affects us all closely. Sorrentino is the director of emotional suspense, he is the narrator 
of ordinary lives made extraordinary through his unique approach, capable of exploring human beings 
with depth and lightness, together. This installation is not just a space, but a narrative made up of 
images, sounds and breaths, reminding us that waiting is a universal feeling. It is so in Sorrentino’s 
chosen setting − a hospital waiting room; as well as in any other context in which waiting is the measure 
by which we relate to the world, in our homes, at work, in an airport, wherever destiny takes us." 
 
For La dolce attesa, Paolo Sorrentino has chosen to bring in Margherita Palli, a set designer with a 
forty-year career that began with her lengthy collaboration with director Luca Ronconi, for whom she 
created the sets for more than sixty shows in Italy and around the world, from the Venice Biennale to 
the Piccolo Teatro in Milan, and La Scala to the Teatro di Roma. A recipient of many awards, and a six-
time winner of the UBU Prize, Margherita Palli has designed sets for the directors Liliana Cavani, Mario 
Martone, Alexander Sokurov, and choreographers Yang Jiang and Daniel Ezralow, as well as for 
Ronconi. 
 
 
Paolo Sorrentino. La dolce attesa 
8th – 13th April 2025 
Salone Internazionale del Mobile 
Fiera Milano, Rho - Pavilions 22-24 
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Robert Wilson. Mother 
 
Robert Wilson is opening the 2025 Salone by dialoguing with Michelangelo's masterpiece at 
the Museo Pietà Rondanini – Castello Sforzesco. A tribute to light, to art, and to the city. 
 
A light, art and sound project of rare intensity, Robert Wilson. Mother, with music by Arvo Pärt, at the 
Museo Pietà Rondanini – Castello Sforzesco in collaboration with the Municipality of Milan | 
Culture, will be the first Salone del Mobile.Milano 2025 installation to open to the public (6th April), 
forming an ideal bridge with Milano Art Week, and will then close on 18th May, allowing the city to book 
visits beyond the Design Week.  
 
In the year of Euroluce, the renowned American artist has created a “total work” dedicated to 
Michelangelo's masterpiece, recognised, along with Leonardo's Last Supper, as the most iconic work 
of art in Milan. In keeping with the setting designed by Michele De Lucchi in the Spanish Hospital in 
2015, Wilson, an absolute master of the creative use of light, will give life to an installation, which will 
measure itself against the power of the 'unfinished', in dramaturgical dialogue with Stabat Mater, a 
medieval prayer in the vocal and instrumental version by Estonian composer Arvo Pärt. 
 
Robert Wilson had this to say: "Light is what gives shape to space. Without light, space does not exist. 
Albert Einstein said that light is the measure of all things. For me it is always the starting point. If I have 
to set up an exhibition, I start with light. If I create a play or an opera, I start with light. Because light is not 
just a technical element, it is a living presence, an actual protagonist. Light is not a detail to be added 
later, it is the beginning of everything. When I first saw Michelangelo's Pietà Rondanini I sat there for 
more than an hour. Then I got up and started walking round it. I felt a powerful energy, an almost mystical 
presence. Perhaps the very fact that it is unfinished is what makes it so extraordinary. It is like an open 
window, a space suspended between the visible and the invisible. It allowed me to exist in a different 
time, a different space in which to think, to dream. The idea of staging it affected me deeply. But after 
all, the Pietà doesn’t really need a setting. It just needs a space, a breath, silence, so that those who 
observe it can lose themselves in their own thoughts and emotions. So that made me think of the music 
of Arvo Pärt. There is something in common between his music and this sculpture: a sense of time that 
expands, a space that opens out and welcomes. Together, art and music do not narrate, do not explain: 
they simply allow us to feel emotions." 
 
"In the year of Euroluce, opening the Salone with Robert Wilson is a dream come true," said Maria Porro, 
President of the Salone del Mobile.Milano. "Mother is a work that defies convention. Exactly like the 
power of Michelangelo's 'unfinished' work, which paved the way for a new vision of sculpture. I would like 
to thank Robert Wilson for accepting our invitation, Franco Laera for turning a dream into reality, the 
Municipality of Milan | Culture and the Museo Pietà Rondanini – Castello Sforzesco for collaborating on a 
project that marks a new step in the building of increasingly solid synergies between the Salone del Mobile, 
Milan's cultural institutions and the city.” 
 
Mother will take the form of a 30-minute sequence of music, light and images, open to the public with 
pre-booked admission slots (Castello Sforzesco ticket office). The Stabat Mater will be performed live – 
from 6th to 13th April − by the Vox Clamantis ensemble, conducted by Jaan-Eick Tulve, and by La 
Risonanza, conducted by Fabio Bonizzoni. 
 
 
 
 



 

Robert Wilson. Mother 
8th April − 18th May 2025 
Museo Pietà Rondanini, Castello Sforzesco  
Project curated by Franco Laera: Production Change Performing Arts 
A Salone del Mobile.Milano event in collaboration with the Municipality of Milan | Culture 
Admission by ticket only (Castello Sforzesco Ticket Office) 
6th April free entry on to mark Milano Art Week 
 
Credits 
VOX CLAMANTIS conducted by Jaan-Eick Tulve 
THE RESONANCE conducted by Fabio Bonizzoni 
 
Lighting design > A.J. Weissbard 
Stage design collaboration > Flavio Pezzotti  
Video design > Tomek Jeziorsky 
 
Music dramaturgy > Oscar Pizzo 
Project development > Paolo Dalla Sega  
 
Sound master > Emanuele Pontecorvo  
Video master > Igor Renzetti 
Technical director > Enrico Maso  
Stage manager > Marta Dellabona 
3D photogrammetry > Otto Lowe \ FactumArte 
  
In collaboration with > Eesti Kontsert / Tallinn 
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The Euroluce International Lighting Forum  
 
Central to Euroluce 2025 will be two days − Light for Life.Light for Spaces − with twenty international 
speakers, including Robert Wilson and Kaoru Mende, reflecting on the impact of lighting design. Hosted 
in the architect Sou Fujimoto’s Arena The Forest of Space. 
 
Light will take on an increasingly central role in the integrated and sustainable design of public and 
private spaces, putting the quality of life and the future of our planet at the centre. From this 
standpoint, we set out to imagine the first edition of The Euroluce International Lighting Forum, a 
hub of knowledge and innovation for the future of lighting design, conscious that the trade fair must pay 
attention synergistically to both the commercial offering and to the educational, informative and 
visionary demands and needs of professionals within the sector. This new international event 
dedicated to the culture of light will champion a broader reflection on the role of lighting in our 
daily lives and the spaces we inhabit through a multidisciplinary approach. 
 
Carlo Urbinati, President of Assoluce of FederlegnoArredo, had this to say: "The interaction 
between light, architecture and wellbeing in an integrated and multidisciplinary design perspective, in 
which the element of light not only makes things appear, but creates atmospheres and depth, becomes 
an interpreter of spaces and itself becomes a material with enormous potential. It is through conscious 
design that light creates added value, wellbeing and even safety: not a mere commodity, but a common 
good that can help create more comfortable, healthier and even safer environments. These are the 
assumptions that, as Assoluce of FederlegnoArredo, have made us want to organise an international, 
dedicated forum, The Euroluce International Lighting Forum, during the week of the Salone, geared to 
strengthening the ties between the sector we represent and those who work and study light from 
multiple angles. It will enrich all its participants both personally and professionally, knowledge that they 
will take with them and that will decree the success of the format. It will, in fact, be an event of the highest 
scientific-disciplinary value, an ambitious project, and I would like to thank the Salone del Mobile.Milano 
for sharing the strategy with our association. It is our task to think about conscious design as a 
prerequisite for light to be able to carve out a social and cultural role for itself, contributing to the 
development of a different way of living our homes, workplaces, cultural heritage and cities. The sector 
is ready to take on this responsibility, and the Forum will be the best opportunity to lay the foundations 
for this process." 
 
Thus, the event marking the first edition of The Euroluce International Lighting Forum − directed by 
Annalisa Rosso with the collaboration of APIL – will stimulate the exchange of ideas and promoting 
innovation in the lighting world. A two-day event (April 10th and 11th) split into 6 masterclasses, 2 round 
tables and 2 workshops, hosted in The Forest of Space Arena (Pav. 2), designed by the Japanese 
architect Sou Fujimoto, one of the most on-trend architects of the last decade, creator of the Grand Ring, 
a wooden structure with a 2km circumference that will surround the national pavilions of the countries 
attending the Expo 2025 Osaka. In the same way, The Forest of Space Arena, a project curated by VIV 
Arts, will be built at Euroluce using vertically arranged natural pine beams, drawing inspiration from the 
organic vitality of forests and transforming the space into a fluid, layered experience that will encompass 
those who enter it, like a forest. An example of the intersection of art and architecture, which, as Oliva 
Sartogo, co-founder of VIV Arts, has said, conveys a new way of experiencing public space that is fluid, 
organic and open to transformation. The Arena embraces the principles of biophilic design, integrating 
nature into architecture and promoting a modular and adaptable language capable of rethinking public 
spaces as more open, inclusive and participatory places. 
 
 



 

Sou Fujimoto said: "The forest is one of the oldest sources of inspiration for humankind. It is a primordial 
space of encounter, exploration and discovery. The Forest of Space reworks this age-old concept, 
transferring it to a contemporary exhibition context and inviting the audience to reflect on how we want 
to shape our future. It is conceived in the manner of a mobile amphitheatre, easily assembled and 
disassembled, allowing people to freely experience movement and interactions, whilst also creating a 
profound sense of space. My architectural approach comes from chaos and nature, combining artefact 
and natural environment. It is a transitional space, between inside and outside, between order and 
organicity." 
 
Under the heading Light for Life, Light for Spaces, there will be masterclasses, panel discussions 
and workshops, led by twenty international speakers including lighting designers, architects, artists, 
set designers, scientists, biologists, anthropologists, astronomers, and psychologists invited to share 
visions, insights, and research and design practices geared to stimulating a deeper understanding of 
the future of lighting. Light will, thus, be addressed not only in terms of its technological potential, 
but also through anthropological and philosophical reflection to understand what will guide its 
design in tomorrow's inhabited space. 
 
The talks scheduled for 10th April will be organised under the theme Light for Life. Starting from the 
assumption that humans are born to live outdoors, where natural light influences them both biologically 
and psychologically, but that artificial lighting can also shape biological rhythms, influence emotions and 
define psychophysical balances, is there a simple, scientific way to design positive lighting for humans 
and their wellbeing? For their happiness and comfort? What do we mean when we talk about Human 
Centric Lighting? These and many other questions on how lighting can actually improve quality of life 
by optimising energy and health will be answered by the speakers on the first day. Kicking off with a 
Masterclass by Solar Designer Marjan van Aubel, who has always observed sunlight and wondered 
how this form of democratic energy could be used widely, as addressed in the Sunne project; followed 
by Stefano Mancuso, a pioneer in plant neurobiology, who will explore how humans can be inspired 
by the strategies adopted by plants to capture light and transform it into a source of well-being; and 
Robert Wilson, a renowned American artist, who will discuss his approach to light. In the afternoon, 
there will be a Round Table featuring Nicholas Belfield, a partner in dpa lighting consultants, an 
international lighting design firm that has chalked up more than 7,500 completed projects in 80 
countries, including The Constellation, The Founder's Memorial, Abu Dhabi; Rogier van der Heide, a 
lighting designer who has lit some of the most iconic collective spaces, from the Olympic Stadium in 
Beijing to the Rijksmuseum in Amsterdam; Shelley James, a lighting strategy consultant at Age of 
Light Innovations and an international expert on light and wellness; Manuel Spitschan, since 2022 a 
Research Group Leader at the Max Planck Institute for Biological Cybernetics who also serves as 
Professor of Chronobiology & Health at the Technical University of Munich; Piero Benvenuti, 
Professor Emeritus of Astrophysics at the University of Padua. Finally, the afternoon workshop will offer 
a practical and concrete analysis, bringing together all the themes, concepts and perspectives 
addressed on this first day. 
 
The talks scheduled for 11th April will be organised under the theme Light for Spaces. There is no doubt 
that artificial lighting has a radical impact on the aesthetics, perception and functionality of architecture. 
What are the strategies for enhancing spaces inhabited by humans and generating emotion? Will 
lighting design focus on indoor replication of the infinite variations of natural light or on the design of 
the object itself? How to balance the need for energy sustainability with the ambition to create culturally 
meaningful light design? The talks on this second day will discuss innovative solutions, from 
responsible lighting to smart technologies showing how, in architecture, light can tell stories, speak 
about cultures, and add meaning and value to the projects we experience, kicking off with a 
Masterclass by Kaoru Mende, the Japanese lighting designer − whose best-known projects include 



 

the lighting designs for the Tokyo Station Marunouchi Building and the Sendai Mediatheque − who will 
explore the present and future of lighting design from three different perspectives: innovation, 
sustainability and wellbeing; followed by Patrick Rimoux, an artist and light sculptor famous for his 
interventions on urban monuments, collaborations with Wim Wenders, Akira Kurosawa and Bollywood 
and, most recently, for the new lighting of the Notre-Dame de Paris; and Lonneke Gordijn, artist and 
co-founder of DRIFT, a studio specialising in lighting sculptures, installations and performances that 
underscore the parallels between artificial and natural structures. In the afternoon, there will be another 
Round Table discussion, featuring Susanna Antico, architect and lighting designer, and a member 
of APIL (Lighting Professionals Association – Italy); Hervé Descottes, lighting designer, founder and 
owner of L'Observatoire International, known for his innovative and artistic approach to light, with 
projects such as the Qatar National Museum in Doha and the Guggenheim in Abu Dhabi behind him; 
Mariel Fuentes, lighting designer and co-founder of MMAS Lighting, specialising in architectural 
lighting design, whose projects include Transicions; Timothy Ingold, Professor Emeritus of Social 
Anthropology at the University of Aberdeen; Elisa Orlanski Ours, Chief Planning and Design Officer 
of Corcoran Sunshine Marketing Group, a company that manages the marketing and sales of luxury 
real estate projects such as 56 Leonard and One High Line in New York; Carla Wilkins, President-Elect 
of IALD (International Association of Lighting Designers) and senior partner of Lichtvision Design, an 
international firm specialising in architectural lighting with projects such as Blue Cinema at Chur to its 
credit. Finally, the workshop with A.J. Weissbard, international lighting designer and artist, will offer 
practical and functional insights, bringing together all the themes, concepts and visions covered over 
the course of the day. 
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Drafting Futures. Conversations about Next Perspectives. 

Five days of conversations between project and visions; two round tables on the new business 
opportunities. Among the protagonists: Lesley Lokko, Valeria Segovia (Gensler), Paolo Sorrentino. 

Following last year's success, the 2025 edition of Talks and Round Tables will be back with a packed 
cultural programme, again entitled Drafting Futures. Conversations about Next Perspectives (Pavilion 
14). Curated by Annalisa Rosso, Editorial Director & Cultural Events Advisor of the Salone, the 
programme will focus on the transmission of knowledge and experience, prompting reflection on the 
opportunities and responsibilities we have today towards a tomorrow that is already present.  

As well as being the leading business occasion for the furniture industry, the Salone del Mobile.Milano 
is an indispensable cultural point of reference, testament to the fact that direct encounters and the 
exchange of points of view provide opportunities for growth with virtuous, crosscutting repercussions. 
The new programme, in the dual formats of Talks (in the morning) and Round Tables (in the 
afternoon), will feature some of the most interesting personalities in international design, aimed at 
showing how planning, design, art, direction, set design and writing are able to decode the present 
and predict the future, triggering insight and imagination. After all, one of the protagonists, Lesley 
Lokko (11th April) - architect, curator of the 18th International Architecture Exhibition of Biennale di 
Venezia, founder of the African Futures Institute and author of essays and novels on issues such as 
race, identity and architecture - teaches us that at the heart of every project is a princely and decisive 
tool: imagination. It is impossible to build a better world without first imagining it. Among the 
other protagonists of the Talks will be Valeria Segovia (10th April), Principal and Design Director of 
Gensler in London, the world's largest architecture firm in terms of revenue and number of architects with 
clients in more than 100 countries − recognised as a talented architect who has always been 
committed to reducing environmental impact and improving the wellbeing of the communities with which 
she works, and Paolo Sorrentino (12th April), director, screenwriter, writer and Oscar winner who will tell 
us about waiting, the theme of his installation project at the Salone, in dialogue with Antonio Monda, 
journalist and professor at New York University. 

The afternoon Round Table events will be devoted to discussions between authoritative voices on 
crucial areas of design and architecture today, under the headings The Business of Design: Global 
Perspectives on Trade, E-Commerce, and Distribution (9th April) and The Business of Hospitality: 
Where Design Meets Functionality (10th April). 

The venue for this packed programme will be the Drafting Futures Arena, created by 
Formafantasma, recycling the seating from the last edition, which will host the Salone Library project 
for a second year: a selection of books suggested by the speakers themselves with light as their focus. 

The Talks will be recognised by the National Order of Architects (CNAPPC − National Council of 
Architects, Planners, Landscape Architects and Conservators) as accredited educational initiatives, 
each one of which will therefore be worth 2 credits. 
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SaloneSatellite 2025.  
The craftsmanship and its relationship with the future of design.  
 
The event explores how craftsmanship can evolve, innovate and be passed on, inviting 700 young 
talents and 20 leading Design Schools and Universities to reflect on how to preserve and reinvent 
timeless practices of inestimable value. 
 
From 8th to 13th April, against the backdrop of the Salone del Mobile.Milano, in Pavilions 5 and 7 of Fiera 
Milano Rho, the curtain will also be raised on the 26th edition of SaloneSatellite, founded in 1998 by 
Marva Griffin Wilshire and curated by her to provide space, visibility and professional opportunities for 
designers under 35. In this new edition, the exhibition layout of which has, as always, been designed 
by Ricardo Bello Dias in collaboration with Hariadna Pinate, the event par excellence dedicated to 
youthful creativity looks at both the past and the future of design, celebrating the meeting of 
tradition and innovation, exploring the potential of craft processes and materials to interpret 
contemporary cultural, digital, ecological and social transformations.  
 
The theme proposed to the approximately 700 selected designers and the 20 participating Design 
Schools and Universities is, in fact, NUOVO ARTIGIANATO: UN MONDO NUOVO//NEW 
CRAFTSMANSHIP: A NEW WORLD, given that activating a bridge between heritage and 
contemporary vision is fundamental for preserving and reinventing craft practices, ensuring their 
relevance in the modern world. From this perspective, craftsmanship, with its processes and 
materials, is no longer simply of vernacular or folkloric interest, but has also found its place in 
industry. In this context, the 'manuality', 'care' and 'physicality' of objects are becoming increasingly 
sought after. It is not a matter of pitting handcrafted and industrial production against each other, but of 
seeking a balance that promotes design in harmony with nature, rather than in contrast to it, and of 
reflecting on the forms of intelligence needed in the present and the future. 
 
There are several ways in which the talented designers under 35 will be able to answer the questions 
of how to evolve, innovate and transmit the knowledge associated with craftsmanship in 
contemporary craftspeople and how to reinvent traditional crafts through the creation of 
contemporary furniture. Their projects may include examples of contemporary craftsmen from their 
countries of origin in order to explore traditional crafts that are still kept alive or that are perhaps just 
emerging; they may initiate creative dialogues with these craftsmen, presenting the results of these 
collaborations at SaloneSatellite 2025 through videos or specially realised projects; they may also 
propose evolutionary paths, in a contemporary key, for types of objects and furniture traditionally 
associated with craftsmanship. Gathering all the contributions will enable an ideal map of collective 
design visions to be drawn up, which will provide a glimpse of the challenges that the future holds 
in store for us and the possible ways in which these might be tackled by harnessing manual 
design practices. In a period marked by profound changes in environmental, economic and social 
balances, these pointers will provide a valuable guide for exploring the role of craftsmanship as a 
driver of innovation and sustainability in the future ahead. 
 
The budding talents featuring in this edition were chosen by a Selection Committee, composed of 
leading figures from the worlds of design, architecture, media and education, whose task was to 
evaluate and select the participants, ensuring a representation of the best ideas and emerging 
projects. The members of the Selection Committee were Hiroyuki Anzai, opinion leader, Nikkei 
Comemo; Felicia Arvid, designer and former SaloneSatellite participant; Ricardo Bello Dias, architect; 
Nicole Bottini, journalist, Director of Class TV Moda; Marco Cassina, Head of Marketing and 
Communication, MDF Italia; Tomas Dalla Torre, founding member of Il Fanale Group; Beppe Finessi, 



 

researcher and design critic; Ferruccio Laviani, architect; Sergio Nava, Director of Education and 
Global Scientific Director of Istituto Marangoni Milano − The School of Design; Guglielmo Poletti, 
designer and former SaloneSatellite participant; Marco Romani − Editor-in-Chief of DOOR and 
collector, and Marva Griffin Wilshire, Founder and Curator of SaloneSatellite. 
 
This year's theme is not new to SaloneSatellite, however, but it renews the commitment to the 
exploration of craftsmanship already begun in 2013 and 2014, enriching the 2025 edition with a 
space dedicated to Craftsmen's Workshops. In 2013, the theme was Design and Craftsmanship: 
Together for Industry, with the focus on the integration of design and traditional crafts, through four 
themed workshops: Glass Workshop, Metal Workshop, Wood Workshop and Digital Workshop. In 
2014, the event explored the intersection between innovation and craftsmanship with the theme 
Design. Innovation + Craftsmanship and the Textile Workshop, the Leather Workshop, the Ceramic 
Workshop and, once again, the Digital Workshop. The 2025 theme heralds an unprecedented stage 
in this cultural and creative journey: six entrepreneurial activities, expressions of excellence in the 
creation and dissemination of craft skills, will be the protagonists of a dedicated display in Pavilion 
5. Through a selection of recent products made from materials of different geographical origins, these 
realities will demonstrate how the oldest traditions can evolve to meet the needs of contemporary 
design. 
 
The SaloneSatellite Arena (Pavilion 7) will be the beating heart of the scheduled meetings and 
events. The Award Ceremony for the 14th edition of the SaloneSatellite Award will be held at 3pm 
on 9th April, an event dedicated to celebrating the talent and creativity of emerging designers that will 
reward three of the most deserving projects (up to two Honourable Mentions may also be awarded). All 
the competing prototypes will, as always, be showcased in a dedicated exhibition in Pavilion 5 and 
assessed by an international Jury, headed, from the first edition onwards, by Paola Antonelli, Senior 
Curator, Department of Architecture and Design and Director, Research and Development of the 
Museum of Modern Art, MoMA (New York).  
 
On 10th April, the renowned artist and filmmaker Robert Wilson will pay a visit to SaloneSatellite: at 
3pm, after visiting the stand of the PRATT Institute, Brooklyn Campus, to pay homage to his Alma 
Mater, he will address a special message to the participating designers from the Arena, sharing 
inspirations and reflections.  
 
Robert Wilson will be followed at 3.30pm on 10th April, again in the SaloneSatellite Arena, by Alberto 
Cavalli, General Director of the Fondazione Cologni dei Mestieri d'Arte and the creative brains 
behind Homo Faber, who will give a talk on contemporary craftsmanship. 
 
Admission to SaloneSatellite is free and open to the public from 8th to 13th April 2025, with direct access 
from Cargo 3. The exhibition can be accessed internally by holders of tickets to the Salone del 
Mobile.Milano. 
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Thought for Humans. 
The new communication campaign 
 
Design, Body, Sustainability: The Salone del Mobile.Milano’s visual revolution in five shots by the 
renowned American photographer Bill Durgin. 
 
The new communication campaign “Thought for Humans.”, devised by Dentsu Creative Italy, for 
the 63rd edition of the Salone del Mobile.Milano goes back to the origins of design, reminding us that 
its expression and principal dimension is having been made by and for people: every single design 
responds to the needs, to the values and to the experiences of human beings. In fact, what we can 
expect to encounter at the Salone is the sort of design that is rooted in everyday life and aims to 
improve the quality of life, sublimating the relationship between body, matter and space. 
 
The involvement of a photographer, and specifically a visual artist such as Bill Durgin, known for his 
ability to deconstruct and reinterpret the body, represents an innovative choice for the Salone del 
Mobile.Milano, marking a turning point in the communication of the trade fair. Through Bill Durgin's 
shots, the campaign does not simply present design as an object or function, but explores its deepest 
essence: its relationship with human beings. Durgin shows how light, wood, metal, fabric and 
bioplastic blend with human skin, making the message of sustainability, harmony and connection 
tangible. The five shots show how human and material intelligence can be integrated in a synergic 
dialogue and project, reflecting the very essence of contemporary design. 
 
Bill Durgin had this to say: “First, we focused on a series of materials that could summarise the concept 
of design. We then explored shapes and geometries, analysing how they could interact harmoniously 
with the body, with particular attention to detail. And of course there was a good pinch of improvisation. 
It was essential to stimulate creativity on set. The photographic work for this project was put together 
with attention to detail, trying to capture the essence of the relationship between body, materials and 
light. After years of physical distance, the new campaign celebrates the return to touch, bringing 
attention back to the connection between the human body and design." The choice of materials used – 
wood, metal, fabric and bioplastic – is not accidental, but deeply linked to the values of the Salone 
del Mobile. These materials, symbols of sustainability and innovation, have been selected to convey 
this message clearly as well. 
 
As a universal language, photography makes the campaign message instantly comprehensible to a 
global audience. By means of photographic images, the Salone is communicating values that 
overcome language and cultural barriers, ensuring that its vision is accessible and engaging to all. This 
new approach underscores the fact that the Salone continues to be a cultural platform capable of 
innovating, connecting and looking to the future.   
 
Luca Adornato, Marketing and Communication Director of the Salone del Mobile.Milano 
commented: “With this campaign we have chosen to take a further step forward in the communication 
process undertaken over the last few years. After last year’s project with Artificial Intelligence, in which 
we explored and represented relationships with our community in the abstract, we have embraced 
photography this year. It is a universal, timeless language, capable of transmitting concreteness and 
making our message instantly comprehensible at global level. Through the photographic images, the 
Salone is communicating and illustrating the value of the connection between humans and matter, 
rendering it accessible and engaging for everyone. This latest choice underlines the fact that the Salone 
continues to be a platform capable of innovating, connecting and looking to the future. We wanted to 
celebrate the beauty of matter and its ability to meld with the human body, underscoring just how crucial 



 

it is for contemporary design to be sustainable and projected, responsibly, towards a future that is as 
ethical as possible.”  
 
Bill Durgin added: “Thought for Humans. is precisely what great design should be. As human beings, 
we come across design every single day. Everything around us has been designed by someone for 
someone. Great design isn’t just aesthetically pleasing, it brings joy to daily interaction, as we move 
across space, as we prepare breakfast, work or sit around a table with the family. By designing furniture, 
I learned how designers study the human body, our movements, our abilities, our postures, all to make 
life easier. Design is rooted in the human anatomy and is fed by its continuous interaction with it.”   
 
“We are particularly proud of this campaign, because it quite literally embodies the values of the Italian 
creative excellence that we are delighted to be able to take around Italy and the world together with 
Salone.Milano” concluded Riccardo Fregoso, CCO Italy and Chair Creative EMEA at Dentsu 
Creative. 
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Digital innovation at the service of exhibitors and visitors  
 
A constantly evolving digital ecosystem to connect visitors, exhibitors and the global Salone del 
Mobile.Milano community effectively and engagingly. 
 
Today, more than ever, innovation concerns the digital dimension. The Salone del Mobile.Milano, a 
global point of reference for the sector, has been able to leverage this transformation by expanding 
its online platform, a confirmed essential pillar, an enabler of business and connections between 
exhibitors, professionals, journalists, students and design enthusiasts. The digital platform is 
constantly evolving so as to provide a complete and engaging experience, strengthening the Salone’s 
relationship with the community also through social media. 
 
As proof of this commitment, the Salone has just released a new website redesign. Intended to ensure 
an intuitive and immersive user experience, the new portal features a modern interface, clearly 
organised content and optimised access to all useful resources for exhibitors, visitors and the 
press. The restyling of the site responds to the need to align with the highest digital standards, with a 
particular focus on accessibility (designed to be usable by all, with easy navigation and optimised for 
mobile and desktop devices), personalisation (thanks to data collection and analysis the site offers 
personalised content and suggestions to help visitors plan their trade fair experience) interactivity (the 
platform integrates tools such as interactive maps, exhibitor wayfinding and matchmaking services, to 
optimise time and connections during the event), content enhancement (the narrative section 
documents the world of design with articles, videos and exclusive interviews, enriching the cultural 
dialogue and promoting excellence within the sector). 
 
The Salone is strengthening its cultural commitment with new narrative projects that explore the world of 
design through contemporary languages. With the involvement of authoritative voices from the sector, the 
Salone offers an authentic narrative rich in points of view and visions, consolidating its role as a promoter of 
culture and innovation. The content strategy focuses on quality, diversification and multi-platform 
distribution to reflect the complexity and richness of stories that characterise design. 
 
For exhibitors, the exhibition is introducing customised communication services and a catalogue 
of extra digital-related services that enrich existing and much appreciated tools such as 
matchmaking and stand booking. These tools not only optimise time spent at the fair, but also ensure 
high-quality contacts in real time, making participation in the event more effective. 
 
On the visitor side, the platform offers a wide range of digital services to facilitate their enjoyment of the 
event: from online ticketing to an interactive map, through to wayfinding for locating exhibitors quickly, 
and with the possibility of scheduling appointments. Following the success of last year's edition, visitors 
will once have the chance to take up the video showreel service, born from the combination of 
technology and data analysis, which will allow them to receive a personalised video with a summary of 
the stands visited directly in their email inbox. This innovative service, made possible through integration 
with the matchmaking system, represents a step forward in the provision of tailor-made experiences. 
 
Once again this year, the strategic collaboration with Fuorisalone is a distinctive element of the Salone. 
Through the fuorisalone.it map, exhibitors will be able to benefit from amplified visibility, with their 
locations in the pavilions of the fair and related events in the city being featured. This integrated 
approach offers an immersive and widespread experience that encompasses not only the exhibition 
spaces, but also the urban context. 
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Partnerships and collaborations 
 
Consolidating already established collaborations and partnerships, the Salone del 
Mobile.Milano promotes and supports ideas and projects of shared value, capable of 
interweaving creativity, sustainability and savoir-faire. 
 
If the 63rd edition of the Salone del Mobile.Milano presents itself as a place to reflect on the value of 
design as a project conceived for people, with the aim of promoting their wellbeing, this approach is 
also reflected in its choice of sponsors and partnerships, which share the same values as the Salone: 
the centrality of human beings, quality of life and attention to the wellbeing of the planet. 
 
Launched in 2017, the institutional partnership between Intesa Sanpaolo and the Salone continues 
in the name of furniture and design. The largest Italian banking group, enhancing the country's 
entrepreneurial fabric and accompanying the companies of the entire supply chain along their path of 
sustainable growth, is thus renewing its support for the Italian furniture, furnishings and design sector, 
the jewels in Made in Italy’s crown, with the aim of supporting a supply chain that is fundamental for the 
country's economy by incentivising the companies’ processes of digitalisation, reduction of 
environmental impact and development of activities abroad with bespoke tools. 
 
Official Time Keeper of the Salone del Mobile.Milano, Panerai, the historic luxury watch brand that 
combines Italian design and Swiss technology, will once again throw open the doors of its pop-up store, 
bang in the heart of the Rho fairgrounds, in a completely renovated space, where visitors will be treated 
to an immersive experience in the Panerai universe, combining tradition and innovation. For the 
occasion, an international preview of a new timepiece will be presented, an expression of the distinctive 
design, technical innovation and professional performance that characterise the Maison's DNA. 
 
For a second consecutive year, Aesop returns as the official Sensory Patron of Salone del Mobile. 
Established in Melbourne in 1987, the brand is distinguished for its skin, hair and body care formulations, 
as well as products for the home, all created with meticulous attention to detail, and with efficacy and 
sensory pleasure in mind. Within its spaces, Aesop fosters a reverence for well-considered and 
sustainable design, believing that thoughtfully crafted surroundings profoundly elevate the everyday. 
At Salone del Mobile 2025, Aesop will present a new architectural intervention—a contemplative 
invitation to pause, immerse, and engage the senses amidst the vibrant energy of Milan. 
 
A decade-long collaboration with Piquadro will reaffirm the sharing of values bound up with the world 
of design and sustainability. The Italian tech-design brand of products for work, travel and leisure, 
founded in 1998 and with a presence in 50 countries, has carved out a well-defined position inspired 
by the values of design and performance. The tech-design travel&business accessory brand is back 
at the Salone with a lightweight, functional backpack tote bag made of 100% recycled technical fabric. 
Like last year, Piquadro will also be present at Rho Fiera with an installation on the ground floor of 
Pavilion 14-18. The Piquadro Lounge will once again be a space dedicated to travel where visitors will 
be able to familiarise themselves with the brand's philosophy: combining innovation, functionality, 
design and quality without compromise. 
 
This year marks the twelfth of its collaboration with Ca' del Bosco, an acclaimed Italian winery on the 
international scene, located this year on the central axis of Corso Italia with a 190-square metre 
institutional stand, its materials, colours and modern style renewed and by some recently inaugurated 
cellar spaces. This is confirmation of the mutual esteem and values that bind Ca' del Bosco to the 
Salone: passion, style, inventiveness, genius and innovation that go hand in hand with craftsmanship 



 

and tradition. For enthusiasts, the experience will be rounded off by a chance to sample Ca' del Bosco 
wines in combination with equally high quality gastronomic proposals.  
 
In addition to their support and passion for design, S.Bernardo and the Salone del Mobile.Milano, in 
partnership since 2019, also share a commitment to ecological transition. With a pledge to become 
carbon-neutral by 2026, the company has already implemented concrete strategies, harnessing the 
clean energy of a wind farm to power more than half of the Garessio plant's activities. Furthermore, its 
promotion and use of ecological packaging, such as returnable glass bottles, and 100% recycled and 
recyclable RPET bottles − such as Ely, the helical bottle, inspired by the tortile present at the Salone 
together with the iconic Gocce bottle, designed by Giorgetto Giugiaro − and aluminium cans complete 
its sustainable approach. 
 
Another long-standing partnership is with illycaffè, the global leader in high quality sustainable coffee, 
which will be present at various points inside the trade fair, from the Press Café to the Red and 
International Business Lounges, enabling designers, buyers and journalists to discover and sample the 
unique illy 100% Arabica blend during their breaks. 
 
Renewed for the fourth consecutive year, instead, is the collaboration with Radio Deejay, Radio 
Capital, and m2o: music, entertainment, and information will alternate with the many voices of 
exhibitors, designers, architects, and visitors, who are engaged daily by the speakers of the GEDI 
Group's radio stations. 
 
The Salone’s collaboration with Fuorisalone has been confirmed again for this year, enhancing the 
visibility of exhibitors through a strategic presence on the Fuorisalone.it map. The map will not only 
highlight the exhibitors' events in the city, but will also provide directions to the pavilions, making it 
easier for visitors to locate and make their way to the exhibitors' stands directly at the fair, creating an 
effective bridge between city events and the trade fair experience. 
 
Last but not least, www.mitodesignconnections.it platform, promoted by the Unione Industriali Torino 
and the Turin Chamber of Commerce and supported by Salone del Mobile.Milano, has been set 
up, geared to promoting relations between companies in Turin and Milan and providing logistical and 
hospitality support for exhibitors and visitors to the Salone del Mobile and Fuorisalone. Hotel bookings 
can be made via the platform, which also provides information on event locations and the organisation 
of travel between Torino Porta Susa and Rho Fiera Milano (approximately 40 minutes).   
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.mitodesignconnections.it/
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