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Salone del Mobile.Milano enters into a three-year partnership with 
Art Basel Miami Beach and Art Basel Hong Kong: Italian design decks 
out the Collectors Lounge 

For the first time, Italian design enters the heart of international collecting, strengthening the 
global positioning of the Salone and engaging with a public with an outstanding cultural and 
economic value.

Salone del Mobile.Milano inaugurates a new phase of its international journey by entering into a 
three-year partnership with Art Basel Miami Beach and Art Basel Hong Kong, associating itself 
with Art Basel, the most authoritative platform in the global contemporary art scene. The three-year 
partnership across its Miami and Hong Kong shows envisions the design of its Collectors Lounge. 
These are spaces reserved for VIP collectors, curators, gallerists and leading global players of the arts 
ecosystem. For the first time, Italian design culture enters a strategic context that is essential for 
building new connections between design, art, and cultural investment.

The first Collectors Lounge envisioned by Salone del Mobile.Milano has been inaugurated on 
December 3rd, the first VIP preview day at Art Basel Miami Beach 2025. Designed by Lissoni & 
Partners, the Collectors Lounge at Art Basel Miami Beach was curated in partnership with a 
selection of companies representing Made in Italy: Arper, Artemide, Calligaris, Davide Groppi, Edra, 
Emu, Ethimo, Exteta, Foscarini, Gallotti&Radice, Gervasoni, Glas Italia, Living Divani, Molteni&C, 
Natuzzi Italia, Paola Lenti, Poltrona Frau, Porada, Porro and Visionnaire. The space offers an 
experience that combines aesthetic quality, comfort and cultural identity, creating a privileged place 
for relationships, where Italian manufacturing culture meets one of the most well-informed and 
influential international publics.

“Our inaugural presence at Art Basel Miami Beach 2025, represents a natural and strategic evolution of 
the international trajectory that the Salone is tracing to expand opportunities for relations between 
Italian design and new global audiences with a high cultural involvement,” says Maria Porro, President 
of the Salone del Mobile.Milano. “Our role, today more than ever, is to anticipate the changes shaping 
the international market and to create the conditions for Italian companies to engage with new worlds, 
where art, design and cultural investments all come together. The partnership with Art Basel Miami 
Beach and Art Basel Hong Kong marks a decisive step in this direction. Bringing Italian design into the 
heart of its Collectors Lounges means not only amplifying the international visibility of our companies, 
but enhancing the culture of design as a competitive asset. This perspective finds further resonance in 
the dialogue with a figure like Es Devlin, whom we meet again in Miami. Her research − at the crossroads of 
art, light and collective imagination − last April lit up the 63rd edition of the Salone del Mobile in Milan with 
the imaginative ‘Library of Light’, a compass of the mind by which the Salone paid homage to the city, in 
collaboration with the Pinacoteca di Brera.”



Also in Miami, at Faena Beach, Maria Porro and Es Devlin were the protagonists of the conversation 
Portrait of the Artist as a Library. The event at the Faena Theater was an opportunity to explore the 
creative path that led the British artist and designer to devise the Library of Us, a project created as a 
natural evolution of the Library of Light. 

The United States as a strategic geography for Made in Italy
The United States is one of the most important markets for Made in Italy. The most recent forecasts 
confirm a central role in the international geography of the sector. With exports worth over €2.1 billion 
in 2024 (Wood-Furniture Supply Chain exports, source: FederlegnoArredo Research Center), the USA 
is positioned as the first non-European destination for Italian furniture companies. Demand is 
mainly driven by high value-added projects – upmarket private residences, new housing models such 
as senior housing, the hotel segment, museums and high-quality public projects – areas in which Italian 
manufacturing culture continues to be recognized as synonymous with excellence.

At the same time, in 2025, the American market is evolving. Demand is not slowing, but moving 
towards an increasingly diversified panorama of international suppliers, generating a more complex 
competitive context. Furthermore, according to the International Monetary Fund, the United States 
will be among the countries with the highest GDP growth between 2025 and 2030 (+10.4%) and 
among the main destinations for Made in Italy products. In this scenario, it becomes essential for the 
Salone del Mobile to maintain high visibility of the Italian project and support Italian companies in 
establishing their presence in the places where significant relationships are forged, new standards are 
established and the dynamics shaping future projects are defined. The presence of the Salone del 
Mobile.Milano in Miami – a city that in recent years has consolidated its position as the capital of 
cultural investment and high-end real estate and which represents the second US district for 
furniture imports from Italy, with 21% of the local total, a share well above the national average of 
3%, confirming the strong roots of Italian design in this area – fits exactly into this perspective: to offer 
a strategic meeting point between the Italian design system and one of the world’s most 
globalized, well-informed and influential publics, enhancing the quality of furnishings Made in 
Italy and creating new opportunities for dialogue in a market undergoing a rapid transformation.

A global itinerary to expand geographies and publics
In this context, the partnership with Art Basel Miami Beach and Art Basel Hong Kong is an essential 
step forward on the broader international journey that the Salone del Mobile.Milano has been 
conducting in recent years with the support of ITA – Italian Trade Agency. The intent is to place the 
culture of Italian design in strategic economic contexts, creating connections with clients and 
professionals who will help bring new opportunities for expanding international geographies. 

Marco Verna, director of ITA – Italian Trade Agency Miami, said: “The collaboration between ITA 
Agency and the Salone del Mobile in Milan is a fundamental pillar in the strategy of promoting Italian 
design and furniture internationally, this year enriched with the creation of an installation on Italian 
design and an event to present the next edition of the Salone at Art Basel Miami Beach 2025. Art, design 
and furniture are three different expressions of the same vision: giving a form to beauty. And when the 
subject is beauty, you have to talk about Made in Italy.”



After being present at Expo 2025 Osaka, where the SaloneSatellite Collection was showcased in 
the Italian Pavilion, and the appointments in London and Shanghai, which introduced the Salone 
Raritas: design icons, unique objects, and outsider pieces project, the partnership with Art Basel 
Miami Beach and Art Basel Hong Kong marks a further step forward in inserting Italian design into 
the global circuits. Its multi-annual presence within the Collectors Lounge of the fair’s Miami Beach 
and Hong Kong editions consolidates an ongoing narrative of the Italian project, anticipating the 
themes, languages and contents of the next edition of the Salone del Mobile.Milano, scheduled 
from April 21st to 26th, 2026, with EuroCucina, FTK/Technology For the Kitchen and the 
International Bathroom Exhibition. A path that confirms the Salone’s desire to engage with the 
various international ecosystems and promote the culture of design as a strategic lever for the growth 
of the Italian creative industry.

About Art Basel
Founded in 1970 by gallerists from Basel, Art Basel today stages the world’s premier art shows for 
Modern and contemporary art, sited in Basel, Miami Beach, Hong Kong, Paris, and Qatar. Defined by 
its host city and region, each show is unique, which is reflected in its participating galleries, artworks 
presented, and the content of parallel programming produced in collaboration with local institutions for 
each edition. Art Basel’s engagement has expanded through new digital platforms including Zero 10 
and the Art Basel App, and initiatives such as the Art Basel and UBS Global Art Market Report and 
Survey of Global Collecting, Art Basel Awards, and Art Basel Shop. For further information, please visit 
artbasel.com.

About Salone del Mobile.Milano
The Salone del Mobile.Milano has been an international benchmark for the design and furnishing world 
since 1961, thanks to the extraordinarily high quality of the products on exhibit. It is more than a trade 
fair, rather an ecosystem with the power to accelerate business and broaden relationships throughout 
the industry, proffering new visions of the future of living. It takes place in April and consists of four 
annual exhibitions – the Salone Internazionale del Mobile, S.Project, Workplace3.0 and the International 
Furnishing Accessories Exhibition – with alternating biennial exhibitions: Euroluce in odd years and 
EuroCucina with FTK/Technology For the Kitchen and the International Bathroom Exhibition in even 
years. These have been accompanied by SaloneSatellite since 1998, a launchpad for young designers 
under 35 from all over the world – so far more than 14,000 of them have passed through its doors – 
and a point of reference for companies on the look-out for new talents. In 2024, the 62nd edition of the 
Salone del Mobile.Milano welcomed almost 2,000 exhibitors from 37 countries and recorded more 
than 302,000 attendees in total, 68% of whom were international professionals. The Salone del Mobile 
is ISO 20121 certified for its sustainable event management system and is a signatory to the United 
Nations Global Compact.

About ITA – Italian Trade Agency
The Italian Trade Agency for the promotion abroad and internationalisation of Italian companies – is the body 
through which the Government supports the consolidation and the economic and commercial development 
of our businesses in foreign markets. It also acts as the entity responsible for promoting the attraction of forei-
gn investment into Italy. With a dynamic, motivated and modern organisation, and an extensive network of offi-
ces abroad, ITA provides information, assistance, consultancy, promotion and training services to Italian small 
and medium-sized enterprises. Thanks to the use of the most advanced promotional tools and multichannel 
communication, it works to assert the excellence of Made in Italy worldwide.
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Arper 
Arper is a global design brand that envisions products for the ways we live. Family-owned and 
independently run, it is guided by strong values and a deep sensitivity to those who use its products. 
Arper approaches design as a dialogue that embraces change — across the world and as people 
evolve. Sustainability plays a central role at Arper. The company has developed three strategic pillars 
of sustainability — the wellbeing of people, the transition to a circular economy, and the reduction of 
environmental impact. 
 
Artemide 
Artemide, a historic leader in lighting, has always been synonymous with innovation and Made in Italy, 
and its products are seen internationally as contemporary design icons. Founded in 1959 by Ernesto 
Gismondi, Artemide combines knowledge and know-how with manufacturing units in Italy, and 
Hungary, a glass-works, and an R&D centre supported by prototype and test labs. Artemide collections 
provide a unique blend of values: the approach to human and responsible lighting is combined with the 
art of design and good manufacturing. 
 
Calligaris 
Founded in 1923 in Manzano, Italy, Calligaris is a global icon of contemporary furniture design. For over 
a century, the brand has blended Italian craftsmanship with innovation, creating elegant, functional, and 
versatile pieces that enrich modern living. Its collections span dining, living, bedroom, and accessories, 
offering modular and customisable solutions. Today, Calligaris is present in more than 100 countries. 
At the Salone del Mobile in Riyadh, Calligaris will proudly present its vision of living spaces that merge 
beauty, quality, and functionality. 
 
Davide Groppi  
It all started in a small laboratory in the historical centre of the Italian town of Piacenza during the late 
1980’s. Davide Groppi was inventing and producing his first lamps and decided simply to use his own 
name for the name of the company. Over time, creative independence and passionate unconventional 
management have allowed him to learn and develop his own brand of original and unique products, 
currently distributed the world over. Davide Groppi S.r.l. has been a part of Dexelance s.p.a. group since 
2018. The group objective is to support and strengthen the already exceptional reputation this 
prestigious brand has internationally. 
 
Edra 
Edra produces sofas and armchairs, as well as chairs, beds, tables, storage and lamps. It was set up 
in Perignano, Tuscany, in 1987. Today Edra is recognised worldwide for its high quality 
products combining artistic tradition, innovation and exclusive, precious materials. 
 
Emu 
Emu celebrates Design as a characteristic feature of its creative and inspirational work. Rooted in its 
Italian heritage and with over 75 years of history, has developed an international sensibility that has 
redefined outdoor living. Tradition, craftsmanship, and innovation guide collections in steel, aluminium, 
and advanced materials, suited to both contract and residential settings. Comfort, elegance, and 
distinctive design have shaped outdoor and indoor spaces worldwide. Through these collections, we 
honor the enduring beauty and functionality of our furniture, as well as the designers, artisans, and 
visionaries who have shaped our journey. Not just furnishings, but the creation of indelible memories.   
 
 
 
 



 

Ethimo 
Ethimo is an Italian company founded in 2009, specializing in high-end outdoor furniture that express 
contemporary design through a balanced synthesis of form, function, and environmental awareness. 
The careful study of materials and shapes reflects the craftsmanship of a well-established know-how 
and a distinctly Italian style. Today, the brand is present in over 70 countries and collaborates with 
internationally renowned designers to interpret spaces and needs with a perfect blend of nature, 
design, and emotion.  
 
Exteta 
Exteta was founded in 2006 in the heart of Brianza, a region internationally renowned as a cradle of 
Italian craftsmanship and creativity.  Exteta has redefined the concept of the outdoors, elevating it to a 
new standard that knows no bounds. Its creations convey a sense of authentic beauty, made with 
superior materials, and fine artistry expressed through a bespoke design that blends effortlessly within 
any space. Guided by this unique philosophy, the brand stands as the haute couture of open-air living, 
where aesthetics and effortless comfort meet. 
 
Foscarini 
A leading Italian company with a 40-year international presence in the lighting industry, Foscarini 
conceives, develops and produces decorative lamps: design objects that combine Italian 
craftsmanship with a continuous drive for innovation in materials and technologies, creating lighting 
concepts that transform spaces both when on and off. The Foscarini collection encompasses 
numerous families of lamps, varying in style, shape, and materials – including renowned contemporary 
lighting icons – resulting from partnerships with over 30 leading international designers and an ongoing 
exploration of materials and production methods. 
 
Gallotti&Radice 
Two minds, one aspiration, one desire. A desire to create, to transform and to interpret. A common 
passion: glass. That’s how a laboratory of ideas was born. It was 1956. Pierangelo Gallotti and Luigi 
Radice founded an artistic space dedicated to glass decoration. Fragile and strong, transparent and 
unchanging, light and eternal, glass is thus the incipit of this story. Tradition and innovation mix and 
create a small and valuable production. The f irst works are lighting fixtures, furniture items, mirrors. All 
unique pieces. All made exclusively by hand. Over the years they have moved from developing 
individual products to designing a complete collection that can create unique atmospheres with a 
strong identity and aesthetic impact. 
 
Gervasoni 
Gervasoni Group produces high quality furniture for both indoor and outdoor, contract and residential 
projects. Since 1882, an informal yet elegant and contemporary way of living the home. The 
headquarters and main production facility is located in Pavia di Udine. 
 
Glas Italia  
Glas Italia, established in 1972 in Brianza manufactures doors, wall partitions and glass furniture, 
supported by century-long experience of the family glass factory and driven by an inexhaustible 
passion for glass. Research and design combined with the most advanced technology, in collaboration 
with internationally renowned designers, realizing the ideas of their creative talent come true. 
Sophistication, originality, intrinsic and formal quality are the salient features of all Glas Italia products 
that are equally adhered to in home, office and contract sectors. 
 
 
 



 

Living Divani 
Living Divani embodies perfect proportions, discreet elegance, and understated luxury in the world of 
upholstered furniture. Founded in the 1970s as a family-run company, it has built its identity through a 
constant dialogue with the contemporary world. Since 1988, its collaboration with Piero Lissoni has 
defined a distinctive style based on balance, refinement, and formal purity. The Living Divani collection 
includes sofas, armchairs, and modular systems. The brand continues to expand its creative vision 
through the Living Divani Gallery in Milan. 
 
Molteni&C 
Molteni is the leading independent industrial group in the high-end furniture sector with an Italian-made 
production. As well as collaborations with the most prestigious international architectural firms and 
designers, the Group constantly invests in research and technological innovation, giving its products 
an intrinsic quality that lasts the test of time. Founded in 1934 as an artisan workshop by Angelo and 
Giuseppina Molteni, in the 50s the company mutates its DNA and inaugurates the successful era of 
industrial design. Today Molteni Group is present in over 100 countries, with more than 700 stores. 
 
Natuzzi Italia 
Founded in 1959 by Pasquale Natuzzi, Natuzzi is one of the leading global players in the furniture 
industry. The company designs, produces, and markets total home solutions and serves the global 
market with a worldwide retail network of 630 mono-brand stores and 600 galleries (as of 31.12.2024). 
Natuzzi products are the embodiment of Italian design and craftmanship, expressing the Made in Italy 
tradition at its best. Natuzzi S.p.A. has been listed on the New York Stock Exchange since 13th May 1993.  
 
Paola Lenti  
The Company was founded in 1994 in Meda, the main production district for contemporary furniture in 
Italy; its collections comprise today seating, rugs and architectural structures for the indoor and outdoor 
use, conceived to meet the most diverse requirements. Paola Lenti is recognized worldwide for the 
highly innovative imprint that the company has given to its fabrics and its high-end contemporary 
products, which are marked by a timeless design aimed to balance usefulness and beauty, 
functionality and aesthetics. Studying the yarns characteristics and performances and experimenting 
different materials have allowed the company to develop over the years a wide range of high-tech 
fabrics for the exteriors and, more recently, for the interior: signature upholstery textiles that represent 
a unique proposal because of the raw materials used and the available colour palette. 
 
Poltrona Frau 
Poltrona Frau is a leader in high-end furniture, and a global spokesman for the values associated with 
the design and production of Italian-made goods. Founded in 1912, Poltrona Frau has devoted over a 
century of life and culture to leather, the brand's chosen material. The brand stands out for its savoir-
faire and the intelligence of its workmanship. It values artistic aptitude and meticulous craftmanship, 
using only the highest-quality raw materials, such as Pelle Frau® leather, which makes it the ideal go-
to for high-end furniture for the home and office. The brand is split into three divisions: Home & Office, 
Custom Interiors, and Interiors in Motion.  
 
Porada 
An Italian company in its third family generation, Porada is a Made in Italy excellence that has been 
producing furniture for homes all over the world since 1948. Everything ‘s born from the love of wood. 
The solid wood, worked with the craftsmanship of those who know how to turn a log into a piece of 
artwork. Porada has its origin in this passion. After twenty years dedicated to the production of chairs 
and mirrors for third parties, Mr. Luigi Allievi established Porada in 1968 with the aim of pursuing and 
expanding the existing production. Luigi Allievi has always been supported by his sons, who became 



 

promoters, as well as him, of a Company that makes quality and professionalism its own bases. The 
excellent quality and considerable experience in the wood manufacturing shortly gave the Company a 
solid and well-defined identity, which nowadays express itself in refined products that contribute to 
design a domestic environment, where the everyday living needs are met. 
 
Porro 
Founded in 1925 in Brianza, Porro has been a benchmark of international design for a century, blending 
artisanal tradition with technological innovation. Under the art direction of Piero Lissoni since 1989 and 
in collaboration with world-renowned designers, the company has carved out a unique identity defined 
by pure lines, harmonious proportions, and meticulous attention to detail, in which light and materials 
enhance every setting. Rooted in a culture of excellent Made in Italy production, Porro translates 
craftsmanship into contemporary elegance.  
 
Visionnaire 
From Italian craftsmanship to contemporary global lifestyle, Visionnaire redefines the art of living. A true 
icon of unique design, the brand works with a network of selected ateliers to create one-of-a-kind 
statement pieces and extraordinary bespoke solutions that stand the test of time, just like works of art. 
In every piece, craftsmanship is celebrated as one of the highest expressions of human creativity, 
bridging memory and innovation, and further embodied by the company’s support of and collaboration 
with over forty specialised ateliers across Italy, following a distributed manufacturing model.  Today, the 
brand operates on a global scale, with flagship stores in major design capitals.  
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01 
Arper 
Catifa 46  
Lievore Altherr Molina 
Catifa 46, refined and versatile. With a wide range of colors, finishes and accessories, it integrates 
naturally across diverse settings.  
www.arper.com  
Catifa  
 
02 
Artemide 
Ixa 
Foster+Partners  
Ixa is a complete and transversal family composed trough the combination of an adjustable spherical 
head, rods and counterweights. 
www.artemide.com  
Ixa 
 
03 
Calligaris  
Glen  
Gino Carollo 
A perfect balance of strength and lightness: its embracing backrest and clean lines shape understated 
elegance, inviting natural and effortless comfort. 
www.calligaris.com  
Glen 
 
04 
Davide Groppi 
Sampei 
Enzo Calabrese, Davide Groppi 
An authentic “ready-made”: obtained from a fishing rod, flexible and telescopic, it is a delicate and 
elegant sign, which brings to mind the subtle branches of a willow tree or bamboo canes floating on a 
light breeze. Floor lamp available in 4 different heights and also in an outdoor version. 
www.davidegroppi.com 
Sampei 
 
05 
Edra 
Standard 
Francesco Binfaré 
Thanks to its Smart Cushion, Standard offers soft, shapeable backrests and armrests that adjust with 
a gentle press, providing always-tailored comfort. 
www.edra.com  
Standard 
 
 
 
 
 

http://www.arper.com/
https://www.arper.com/en_GB/collections/catifa-46.html
http://www.artemide.com/
https://www.artemide.net/en/product/?family=ixa-floor
http://www.calligaris.com/
https://www.calligaris.com/IT/it/prodotti/sedie/cs2241-glen
http://www.davidegroppi.com/
https://www.davidegroppi.com/en-us/products/sampei-p727
https://www.edra.com/en/home
https://www.edra.com/en/product/Standard/Standard


 

06 
Emu 
Ivy  
Paola Navone 
Ivy redefines outdoor living with steel sculptural furniture: bold shapes, woven patterns, and harmony 
of solids and voids.  
www.emu.it  
Ivy  
 
07 
Ethimo 
Patio    
Zanellato/Bortotto  
Daybed from the Patio collection, design Zanellato/Bortotto. Natural teak frame, Laguna/Lightgrey 
outdoor rope weave and White outdoor fabric cushions.  
www.ethimo.com  
Patio 
 
08 
Exteta 
Stringa Sofa 1963 
Gae Aulenti 
Its stainless steel frame supports a soft, waterproof seat. With its welcoming silhouette it embodies 
Italian design excellence and lasting elegance. 
www.exteta.it  
Stringa Sofa 1963  
 
09 
Foscarini 
Twiggy  
Marc Sadler  
A fine arched line, a flexible sign which by magic suspends a large diffuser in mid-air: this is Twiggy, a 
floor arc lamp that guarantees direct lighting to the area underneath it and diffuses a warm, ambient 
light upwards. 
www.foscarini.us  
Twiggy 
 
10 
Gallotti&Radice 
Re-verre  
Federica Biasi  
Recycled glass coffee table with artisanal finishes; unique colors and bases, surface naturally textured 
and slightly uneven.  
www.gallottiradice.it  
Re-verre 
 
 
 
 
 

http://www.emu.it/
https://www.emu.it/?s=ivy&lang=it
http://www.ethimo.com/
https://www.ethimo.com/en/collection/patio
https://www.exteta.it/en
https://www.exteta.it/en/products/sofas/stringa-sofa-1963
http://www.foscarini.us/
https://www.foscarini.us/product/twiggy-twiggy-f-en/
https://www.gallottiradice.it/en-us
https://www.gallottiradice.it/en-us/products/re-verre


 

11 
Gervasoni 
Ghost 14 
Paola Navone 
A sofa created with a light body and essential volumes. Made from a thin, minimal structure, Ghost 
contains soft loose cushions in mixed down. 
www.gervasoni1882.com  
Ghost 14 
 
12 
Glas Italia 
Hub Bistrot 
Piero Lissoni 
Round high tables with top in tempered glass supported by a base composed of a hollow cylinder in 
borosilicate glass and a foot in glass providing ballast.  
www.glasitalia.com  
Hub  
 
13 
Living Divani  
Extra soft 
Piero Lissoni 
An iconic modular system designed by Piero Lissoni combining comfort and compositional freedom. 
www.livingdivani.it  
Extra soft 
 
14 
Molteni&C 
D.154.2 
Gio Ponti 
Gio Ponti's D.154.2 encapsulates Ponti's architectural brilliance and ebullient spirit with its enveloping 
and sinuous profile that inspires both admiration and comfort 
www.molteni.it 
D.154.2 
 
15 
Natuzzi Italia 
Timeless 
Lorenza Bozzoli  
Cozy and inviting, with deep modular seats, Timeless enhances visual comfort and the Mediterranean 
living style that defines the brand.  
www.natuzzi.com  
Timeless 
 
 
 
 
 
 
 

http://www.gervasoni1882.com/
https://gervasoni1882.com/en/indoor/ghost-sofa-p3670
http://www.glasitalia.com/
https://www.glasitalia.com/en/product/hub-tavoli-alti
http://www.livingdivani.it/
https://www.livingdivani.it/en/products/sofas/extrasoft-sofa/
https://molteni.it/us/
https://shop.molteni.it/collections/d-154-2
http://www.natuzzi.com/
https://www.natuzzi.com/us/en/shop/natuzzi-italia/na-living-divani/timeless-3229-s


 

16 
Paola Lenti  
Orbitry  
Victor Carrasco  
Swivel outdoor seat in handwoven Rope cord on a stainless steel frame. Removable and washable 
cushions in recycled and biodegradable polyester fiber. Available in two sizes and in a hanging version.  
www.paolalenti.it  
Orbitry 
 
17 
Poltrona Frau 
Times 
Spalvieri & Del Ciotto  
The Times Lounge armchair has a sophisticated ultra-light structure and a cover which naturally 
assumes its forms like a tailored suit, making it soft and welcoming. 
www.poltronafrau.com  
Times 
 
18 
Porada 
Vera 
Gabriele e Oscar Buratti 
Armchair with frame in solid canaletta walnut with Cuoietto leather back and removable cover in the 
fabrics of the collection. 
www.porada.it  
Vera 
 
19 
Porro 
Romby 
GamFratesi 
Geometry meets softness: Romby by GamFratesi is a sculptural chair of silent, contemporary 
elegance. 
www.porro.com 
Romby 
 
20  
Visionnaire 
Boyd 
Fabio Bonfà 
Boyd is a modular system with generous proportions, featuring a deep and comfortable seat, wooden 
details, and a sculptural design also suited for outdoor use. 
www.visionnaire-home.com  
Boyd 
 

http://www.paolalenti.it/
http://www.paolalenti-miami.com/
https://www.poltronafrau.com/it/it.html
https://www.poltronafrau.com/it/it/prodotti/times-lounge-armchair.html?_gl=1*172pcvz*_up*MQ..*_ga*NTk5MzYxNDI0LjE3NjI4ODUwODM.*_ga_YGJJL14S4G*czE3NjI4ODUwODMkbzEkZzAkdDE3NjI4ODUwODMkajYwJGwwJGgw&pf_rivestimento_1_esterno=0000003190-0000004240&pf_rivestimento_2_interno=0000003190-0000004240#5656111_262339
http://www.porada.it/
https://www.porada.it/en/product/vera/
http://www.porro.com/
https://www.porro.com/en/products/collections/chairs/romby/120/
http://www.visionnaire-home.com/
https://www.visionnaire-home.com/products/sofas/boyd_9763
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con unico socio 
Foro Buonaparte 65 20121 Milano, Italia 

Capitale sociale € 4.750.000 i.v. 
Reg. impr. / CF e P.IVA 06987590152 
REA/CCIAA Milano 1130298 

+39 02725941 | +39 0289011563 fax 
salonemilano.it 
salone@salonemilano.it 

Salone del Mobile.Milano 
International Press Office 

For more information or interview requests, please get in touch with the Press Office. 
Images and preview images with captions and credits are available in the Press and Media Area. 

Marilena Sobacchi
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Susanna Legrenzi 
Press & Communication Strategy Advisor 

Andrea Brega 
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Patrizia Ventura  
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https://www.salonemilano.it/en/press
mailto:marilena.sobacchi@salonemilano.it
mailto:vlatka.zanoletti@salonemilano.it

	Copertine colorate_eng.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano

	BIO_CONTATTI_con copertine_ENG.pdf
	Cover Biographies.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano

	SDMR PC - Press Kit Media QA_DEF.pdf
	Cover Media Q&A.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano


	Cover Biographies - Copia.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano

	Contatti_ENG.pdf
	25_04_09_release_satellite
	00_press_release
	Contacts.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano


	Copertine colorate.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano

	BIO_ENG.pdf
	Cover Biographies.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano


	SDMR PC - Press Kit Media QA_DEF.pdf
	Cover Media Q&A.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano


	Copertine colorate.pdf
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	25_03_26_comunicato_stampa
	2025_03_26_Ita
	index


	9_2025_03_26_Drafting Futures

	2_2025_03_26_I Numeri

	3_2025_03_26_Programma culturale

	1_25_03_26_63a edizione Salone del Mobile.Milano





